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DISCLAIMER

This presentation does not constitute or form part of and should not be construed as, an offer to sell or issue or the solicitation of an offer to buy or acquire
securities issued by Bang & Olufsen a/s in any jurisdiction, including the United States of America, Canada, Australia, Japan or the United Kingdom, or an

inducement to enter into investment activity in any jurisdiction.

This presentation contains forward looking statements. Such statements concern management’s current expectations, beliefs, intentions or strategies relating to
future events and hence involve substantial risks and uncertainties. Actual future results and performance may differ materially from those contained in such
statements. This presentation does not imply that Bang & Olufsen a/s has undertaken to revise these forward looking statements, except what is required under

applicable law or stock exchange regulation.

No part of the information contained in this presentation should form the basis of or be relied upon in connection with any contract or commitment or investment
decision whatsoever. Neither Bang & Olufsen a/s nor any of its affiliates, advisors or other representatives shall have any liability whatsoever (in negligence or

otherwise) for any loss howsoever arising from any use of this presentation or its contents.
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DOUBLE-DIGIT GROWTH IN Q1, FIRST REPORTED REVENUE

GROWTH SINCE Q1 2018/19

Q1 2020/21*

« COVID-19 continued to impact the business

*  Solid growth in monobrand channels in

focus markets
« Good growth in eCommerce
* New products well received in the market
e Cost reduction programme on plan

» Cash position of DKK 497m driven by rights

issue completed in July

5| Q1 covering the period 1 June 2020 to 31 August 2020

REVENUE

DKK 462m

EBIT
Before special items

DKK -39m

FREE CASH FLOW

DKK -62m
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STRATEGY EXECUTION ON TRACK

GET SEIZE GROWTH

BACK IN BLACK OPPORTUNITIES

(38) © &) QW
REIGNITE BRAND, “UEL DIGITAL BUILD CULTURE &
MARKETING & SIMPLIFY WAY OF PENETRATE
ECOSYSTEM
SALES WORKING UHNWI| SEGMENT
»z; STRENGTHEN & DEVELOP STRATEGIC BRAND PARTNERSHIPS

=) BUILD FOUNDATION FOR ACCELERATED GROWTH IN CHINA & SOUTH KOREA PURSUE DISTRIBUTION

+ PARTNERSHIPS FOR
“ FIT FOR FUTURE PRODUCT PORTFOLIO SCALE (US)
3‘5 WIN IN TOP SIX EUROPEAN MARKETS (DK, DE, UK, CH, FR, ES) G{Q
WIN MORE
BUILD LEAN COST BASE B2B DEALS
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Q2: SUCCESSFUL LAUNCHES AND SOFTWARE
UPDATES TO CURRENT PORTFOLIO

NEW UPGRADED COLOUR, MATERIAL
PRODUCTS PRODUCTS & FINISH CLASSIC

BEOREMOTE HALO — BEOLIT 20 — GOLDEN COLLECTION BEOGRAM 4000C

g
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BEOVISION CONTOUR BEOVISION ECLIPSE

E8 Sport x Rapha
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BEOVISION CONTOUR: A RESULT OF A FAST-
TRACKED AND AGILE DEVELOPMENT PROCESS
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BOOSTING MULTIBRAND AND B2B EXECUTION
SUPPORTED BY NEW DISTRIBUTION PARTNERSHIPS

« Engaging directly with

multibrand partners

* Ensure correct in-store

execution

 New distribution partners to

accelerate multibrand and
B2B execution

 Reduce issues with products
in unauthorised channels
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NEW WAVE OF COVID-19 IS IMPACTING THE
BUSINESS

0o

LOCKDOWNS

COMPONENT AND
PRODUCTION

LOGISTICS

- IMPLICATIONS -

82 monobrand stores closed,
primarily in France, Belgium, UK
and Austria

Most closed stores can still run
installation business

Global scarcity on electronic
components

Higher prices on some components

Reduced labour capacity at
suppliers

Reduced global logistics capacity

Increased use of air freight as a
result of stressed supply-chain

Higher logistics costs

- MITIGATION -

Focus on digital efforts

Higher e-com revenue sharing in
markets impacted by lockdown

Increased internal resource
allocation to strengthen
component supply-chain

Return to ship and rail freight,
when supply-chain normalises
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ACCELERATING DIGITAL AND
D2C PROGRAMMES

Click & collect
Increasing consumer communication
Online experts selling

Work from home campaign and enhance your home
campaign

Scaling D2C commerce

Accelerating app commerce

9| BANG & OLUFSEN




OUR PEOPLE MAKE THE STRATEGY WORK
DESPITE LOCKDOWN

e Focus on core markets paying off

« Seven new and upgraded products launched in the first 6 months

e Onboarded new distribution partners to strengthen multibrand and B2B performance
« Accelerated efforts on digital and e-commerce progressing well

* I|nitiatives launched to mitigate impact from COVID-19 and lockdowns

« Q2 report will be published on 12 January 2021
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